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Industry 
Hospitality 

Services 
PR & Media Relations 

Opening Services 

Date of Service 
January - April 2019 

 

 
Case Study 

Amerikalinjen Hotel Launch in 
the United States 

Situation 

An architectural landmark turned boutique hotel, Amerikalinjen officially 
opened its doors in Oslo, Norway, on March 15, 2019. While Amerikalinjen 
was in a prime position to launch due to increased visibility and 
promotion of Oslo within travel media, as well as increased air lift options 
from the United States, there was difficulty in obtaining a unique 
independence in the increasingly competitive hotel market and standing 
out as the must-book choice among U.S. travelers. 

Solution 

PTG Consulting generated awareness of the hotel’s prominent opening 
among target media and consumer audiences across the United States 
through the distribution of an informative, inspiring press release, 
targeted pitching, and one-on-one media appointments. The team 
achieved dedicated editorial coverage on the hotel’s opening by 
positioning Amerikalinjen as not only Norway’s top new hotel destination 
to visit in 2019 but also one of Europe’s most exciting city-center launches 
of the year.
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Results 
PTG Consulting exceeded the hotel’s goals by achieving key results that included:  

 Arranged and executed seven in-person meetings and interviews between the hotel’s 
Commercial Director and top editors in New York City, including journalists from Travel + 
Leisure, Shape, New York Observer, Luxury Travel Advisor, Hotel Management, TIME, and 
Women’s Health 

 Facilitated press release distribution and targeted pitching surrounding the grand opening, 
reaching more than 1,000 travel, lifestyle, and trade media across the United States 

 Secured 12 editorial placements featuring Amerikalinjen including spotlights in media 
outlets such as TIME, Luxury Travel Advisor, Forbes.com, MSN.com, PureWow.com, 
Domino.com, TravelAgentCentral.com, HotelBusiness.com, and HotelManagement.com. The 
most prominent coverage included the selection of Amerikalinjen as one of TIME magazine's 
2019 World's Greatest Places 

  

 

 

 

12  
Articles secured 

$419,000+ 
Ad value  

81 million+  
Audience reached  

167:1 
ROI 

 

“PTG Consulting became a vital extension of our team during Amerikalinjen's 
pre-opening journey. Through their connections and network they supported 
the storytelling around Amerikalinjen and secured critical editorials and 
raving journalist reviews.”  
— Martin Andersen | Regional Director Sales, Marketing and Public Relations, Nordic Hotels & Resorts 
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